
The Future—What’s our strategic plan? 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

Vote NO on Prop1 
 

Vote for a strong 

Davis Food Co-op! 
 Vote against 

•  Generational debt 
•  Magical thinking 
•  No competitive bidding 
•  Major by-laws violations 

You can change your vote! Using ballots & envelopes 
available in the store, write the date on the envelope front & 
that the ballot enclosed supersedes your previous vote. Your 
new envelope must be signed and sealed; your name should 
be legibly printed.           —From the DFC voter pamphlet 
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More info: 
http://www.daviswiki.o
rg/Davis_Food_Co-Op 



Generational Debt: 
• Almost $8 MILLION estimated total cost of 

this 7% interest loan with interest— 
Not disclosed. 

• $4 million estimated total interest— 
Not necessary. 

• 30 years loan term for 10 year benefit— 
Not sensible. 

• Lower cost funding available through 
members and Twin Pines Co-op 
Foundation—Not considered. 

 

Magical Thinking: 
Imagine a combination of 8.5% sales growth 
spurred by price increases 
• In a no growth town, 
• For a store with flat sales and customer 

counts for the last 3 years, 
• With new competition—Trader Joe’s, 

Cosco & Target—nearby, 
• And no strategic plan addressing that 

competition. See Future map on back. 
 

No Competitive Bidding: 
• No competitive bid process on remodel 

project in clear & direct violation of Board 
policies and sound business practices. 

Is this how you want 
your community funds spent? 

Violations of Co-op Bylaw: 
 

1. NO Impartial Analysis on ballot as required in 
Article IX (4)(a). 
So-called “impartial analysis” on ballot signed by 
the employees who prepared PRO argument. 

2. NO Equal Access as required in Article IX. 
(7)(c)—“Proponents and opponents of any ballot 
measure shall have equal and reasonable 
access to publicity.” 
• Co-op community funds have been abused 

to promote a “Yes” vote on the ballot initiative 
in flagrant violation of our by-laws, democratic 
principles and our values as expressed in our 
ends statements. 
o All renovation publicity promotes a 

 “Yes” vote. 
o “Yes” publicity appears everywhere under 

the guise of the renovation strategy. 
o Slick, colorful “Renovation 2007” flyer 

MAILED to all co-op households. 
• Equal access has not been provided. 

o May Choices newsletter: prominent “Yes” 
ad but “no space” for CON information. 

o Use of the company website solely to 
support loan with no CON debate. 

o In short—All Co-op-owned media denied to 
CON argument—except for 350 words in 
ballot voter’s pamphlet. 

Is this how you want 
your co-op run? 


